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Videographer Briefing document
(V1.2)
Key information
	Client Name:

	

	Client email contact:

	

	Key decision maker(s)

	

	
	

	Project title:

	

	Projected timeline for delivery?

	

	Important dates for shooting?

	

	Budget? 

	

	Other notable information:
	



About the project
	Project brief (150 words):

	



	Style (include examples, links):

	



	Key messaging:

	



	Target audience: 
(e.g., UG, PG, alumni, recruitment, funder, general etc.)  

	

	In university branding?

All films should adhere to our brand guidelines if yes: https://brand.exeter.ac.uk/
	(yes/ no)

	Specific graphics / logos to be included?

You can find a collection University of Exeter branded animation end-slates and templated lower thirds at the following link: https://we.tl/t-imnan5NTrd 
	

	Short form and/or long form content?
(30secs, 60secs, 1min+)
	

	Models? 
(Staff, Student ambassadors, Ad-hock / named individuals?)

Model consent forms can be found on Asset Bank: exeter.ac.uk/assetbank
	

	Specific location(s)?

	

	Scripted?
	 (yes / no)



Deliverables 
	Final product(s)? 
(e.g., three short videos, or one long cut video and one short form video)
	


	Content specifically for social media? 
	(Yes)

	If yes, what channels/formats? 
(e.g., Portrait, landscape, square? For YouTube, TikTok, etc.)
	

	Social edit requirements
Social Media edits need to capture the audience within the first 2-3 seconds. Do not use any cards at start or end. Focus on capturing attention and engaging the audience. Visual impact is key. Focus on authenticity and relatable voices. We expect content to be cut specifically for social media channels.

Please refer to this spec guide: http://tinyurl.com/bde37na9


	Subtitles / Burnt-in captions / SRT? (Yes/no/both) 

	Subtitles if possible

	B-roll 
The commissioner expects a complete copy of all footage produced to be provided in ProRes 422 ungraded format.
Further to this, they also expect individual b-roll clips to be used within any edits, exported ungraded with 5 second handles in ProRes 422.

	Tech spec
In native aspect ratio, 4K at 50 frames per second. 
Finished film h.264 high bitrate.

Supplying content
Physical drives, Vimeo links, Dropbox/WeTransfer links accepted. 


A copy of footage, b-roll and clipped content should be passed onto the Digital Asset Bank team:  assetbank@exeter.ac.uk for archive and retrieval. The intent is for potential re-use of footage by the University of Exeter. Existing footage can be found on Digital Asset Bank. exeter.ac.uk/assetbank
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